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Ranti Cahyati, Komsi Koranti, Aji Sukarno, Fani Yulia Rosyada
B 743-749

FEASIBILITY ANALYSIS OF SUSTAINABLE CASSAVA FOOD ESTATE IN GUNUNGMAS
REGENCY CENTRAL BORNEO PROVINCE

Angga Nalindo Utama, Meti Ekayani, Tatang Tiryana
3 750-757

BANK SYARIAH INDONESIA (BSI) STRATEGY IN DEALING WITH NATIONAL
COMPETITION IN FINANCIAL INSTITUTIONS

Muhammad Reza Iriawan, Tuti Anggraini
B 758-764

THE INFLUENCE OF PERCEPTIONS OF USEFULNESS AND PERCEPTIONS OF
CONVENIENCE ON INTERVENTION TO USE ELECTRONIC MONEY (SHOPEEPAY)
WITH CONSUMER ATTITUDE AS AN INTERVENING VARIABLE

M. Dhafa Maulana Nasution, Marliyah Marliyah
3 765-777

THE INFLUENCE OF PRINCIPLES OF CHARACTER, CAPITAL, COLLATERAL,
CAPACITY, CONDITION OF ECONOMY ON THE SMOOTHNESS OF MURABAHAH
FINANCE PAYMENTS AT PT. BPRS PUDUARTA INSANI

Salman Ritonga, Nur Ahmadi Bi Rahmani
3 778-790
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ANALYSIS OF FACTORS THAT INFLUENCE INTEREST IN USING ACCOUNTING
INFORMATION SYSTEMS ON ONLINE SHOPPING PORTALS

Desi Pudwi Handayani, Elen Puspitasari
3 791-798
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THE MEDIATING ROLE OF PSYCHOLOGICAL EMPOWERMENT AND CREATIVE

PROCESS ENGAGEMENT ON THE INFLUENCE OF LEADERSHIP EMPOWERMENT
AND CREATIVITY: CASE STUDY OF CPNS LECTURE’S

Andi Tenri Pada, Andi Wahyudin
) 799-805

EFFECT OF PRODUCTION COSTS, AND DISTRIBUTION COSTS ON TURNOVER

SALES (Case Study aat PT Sandana Istana Multigas)

Dumadi Dumadi, Sugiani Sugiani, Anisa Sains Kharisma, Nur Afrida, Hilda Kumala
Wulandari
3 806-811

THE INFLUENCE OF TAXPAYER AWARENESS, TAX KNOWLEDGE, TAX SANCTIONS

AND QUALITY OF FISKUS SERVICES ON INDIVIDUAL TAXPAYER COMPLIANCE
REGISTERED AT KPP PRATAMA JAKARTA PALMERAH

Mayfa Fauziya , Nazmel Nazir
2 812-817

VALUES OF TRANSPORTATION SUBSECTOR COMPANIES ON THE INDONESIAN

STOCK EXCHANGE

Ade Elza Surachman
@ 818-825

THE INFLUENCE OF LEADERSHIP AND WORK DISCIPLINE ON EMPLOYEE JOB

SATISFACTION

Dwiki Fatur Rizki, Editya Nurdiana , Sandi Nasrudin Wibowo
[ 826-828
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FRESH WATER FISH AS A CAPITAL FR ESTABLISHUNG A FISH PROCESSING
CENTER IN THE COMMUNITY OF MOROCALAN VILLAGE GLAGAH DISTRICT TO
INCREASE HOUSEHOLD INCOME

Noer Rafikah Zulyanti, Sani Rusminah, Levia Inggrit Sayekti
3 829-832

THE EFFECT OF REWARD AND PUNISHMENT IMPLEMENTATION ON EMPLOYEE
PERFORMANCE AT THE GORONTALO FOOD AND DRUG SUPERVISORY OFFICE

Raflin Hinelo, Robiyati Podungge, Husain Ambo
3 833-839

ANALYSIS OF FACTORS THAT CAN INCREASE REPURCHASE INTENTION, WOM AND
SITE REVISIT In E-COMMERCE APPLICATIONS

Gilang Pratama Hafidz, Dosman T Sitorus
3 840-850

EFFECT OF LDR, CAR, BOPO AND INFLATION ON NPL

Rizal Abidi, Usman Sastradipraja
2 848-863

THE EFFECT OF PRODUCT BRANDING AND ONLINE PROMOTIONAL VIDEOS ON
CONSUMER PURCHASING DECISIONS IN MSMES

Gordius Ago, Rabiyatul Jasiyah, Suriadi Suriadi, Ivonne Ayesha, Henny Herawati
2 864-868

4 N

MARKETING MANAGEMENT STRATEGY; CHALLENGES AND SOLUTIONS IN THE
DIGITAL ERA

Zet Ena, Fitria Sari, Darmawanto Darmawanto, Irsyad Kamal, Ariyanto Masnun
3 869-873
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SELECTION OF MARKETING STRATEGIES THROUGH ONLINE MARKETING
PLATFORMS FOR MSMES

Gordius Ago, Bayu Bayu, Trie Hierdawati, Imam Prawiranegara Gani, Ni Luh Ketut Ayu
Sudha Sucandrawati
3 874-878

MARKETING COMMUNICATION AS A FORM OF MSME DIGITAL LITERACY IN
SUMEDANG REGENCY

Instianti Elyana, Fera Nelfianti, Nurzalinar Joesah, Rini Martiwi, Eulin Karlina
3 879-885

EMPLOYEE PERFORMANCE AND INFLUENCING FACTORS

Hanung Eka Atmaja, Fera Nelfianti, Instianti Elyana
3 886-891

INTENTION TO USE DIGITAL BANK: ROLE OF PERCEIVED EASE OF USE,
CUSTOMER KNOWLEDGE, SERVICE QUALITY, AND SYSTEM SECURITY

Andrianto Prasetya Nugroho, Etty Zuliawati Zed, Fitri Syakila
3 891-899

THE INFLUENCE OF LIQUIDITY, EARNING MANAGEMENT AND COMPANY SIZE
TOWARD TAX AGGRESSIVENESS

Arifin Arifin, Yenni Yenni, Jimmy Jimmy
3 900-914

s N

EFFECTIVE LEADERSHIP AND GOOD GOVERNANCE: STUDIES ON THE
IMPLEMENTATION OF REGIONAL AUTONOMY

Deni Nurcahya
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[ 915-921

SUNDANESE VALUES IN THE IMPLEMENTATION OF GOOD GOVERNANCE

Tedi Sukmana Harun
@ 922-928

GOOD GOVERNANCE FOR GOVERNMENT MANAGEMENT IN TASIKMALAYA

REGENCY

Wasdi Wasdi
@) 929-935

COMMUNICATION ON WASTE MANAGEMENT POLICY IN THE CITY OF BANDUNG

(STUDY OF THE LEADERSHIP PERIOD OF DADA ROSADA, RIDWAN KAMIL AND
ODDED M DANIAL)

Dhini Ardianti, Vera Hermawan , Azmi Herdiyanti M , Natasa Kumalasah P
2 936-941

REGIONAL FINANCIAL MANAGEMENT AND INDEPENDENCE PROJECTION WITH THE

ISSUANCE OF THE HKPD LAW

Akhmad Syarifudin, Rizki Ramadhani
B 942-955

HOW ARE THE INTENTIONS AND PERCEPTIONS OF SMES ON THE USE OF DIGITAL

PAYMENTS USING QRIS IN THE CITY OF KEDIRI

Ria Lestari Pangastuti, Krissantina Efery, Nonni Yap
3 965-968
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THE INFLUENCE OF SERVICE QUALITY AND PRODUCT QUALITY ON CONSUMER
SATISFACTION WITH PURCHASING DECISIONS AS INTERVENING VARIABLES AT
ALFAMIDI DIPONEGORO TELUK DALAM-NIAS SELATAN

Paskalis Dakhi
3 956-964

THE INFLUENCE OF WORK FAMILY CONFLICT AND WORK ENVIRONMENT ON JOB
SATISFACTION THROUGH JOB STRESS AS INTERVENING VARIABLES

Zakki Galib, Novalien Carolina Lewaherilla, Joko Rizkie Widokarti
@ 969-975

THE INFLUENCE OF FINANCIAL PLAN SUPPORT, LUCIDITY OF FINANCIAL PLAN

OBJECTIVES, FINANCIAL PLAN ACKNOWLEDGMENT AND HIERARCHICAL
RESPONSIBILITY AS A MODERATING VARIABLE IN THE ORGANIZATION OF
REGIONAL APPARATUS OF NORTH SUMATRA PROVINCE

Zaki Baginda Muhammad Amin, Irfan, Maya Sari
3 976-989

THE EFFECT OF DISCIPLINE AND COMPENSATION ON EMPLOYEE PERFORMANCE
AT PT BUMI REKSA NUSA SEJATI THROUGH MOTIVATION AS VARIABLE
INTERVENING

Saparudin Saparudin, Suhardi Suhardi
3 990-997

THE EFFECT OF FINANCING ON ISLAMIC BANKING ASSETS WITH NON-
PERFORMING FINANCE AS A MODERATING VARIABLE IN INDONESIA

Septa Diana Nabella, Yandra Rivaldo, Sumardin Sumardin , Robby Kurniawan, Sabri Sabri
[® 998-1004
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THE INFLUENCE OF THE WORK ENVIRONMENT ON EMPLOYEE PERFORMANCE AT
PT. AR RAYYAN TOUR AND TRAVEL
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Irwan Pancasila, Fitria Marisya, Marsinah Marsinah, Hatidah Hatidah, Sherly Malini
[@ 1005-1008

UTILITARIAN VALUE AND HEDONIC VALUE ANALYSIS OF CUSTOMER
SATISFACTION AT PT SUMBER ALFARIA TRIJAYA TBK (ALFAMART)

Erwin Sitompul, Realize Realize
2 1009-1014

PREDICTION OF EXCHANGE RATE INTEGRATION IN FOUR EMERGING MARKET
COUNTRIES

Ade Novalina, Rusiadi Rusiadi, Bhaktiar Efendi, Dilla Fadila Rusmawadi, Nasib Nasib
3 1015-1020

TRUST IN PURCHASING DECISIONS AT PT CAHAYA SATU JANUARI KARIMUN GAS
STATIONS

Roja Mazalifah, Wasiman Wasiman
R 1021-1027

IMPROVING FINANCIAL LITERACY THROUGH TEACHING MATERIALS ON
MANAGING FINANCE FOR MILLENNIALS

Markus Asta Patma Nugraha, Vivid Violin, Samuel PD Anantadjaya, Nurlia Nurlia, Arkam

Lahiya
3 1028-1032

SOCIAL MEDIA INFLUENCER IMPLEMENTATION ON CONSUMER PURCHASE
INTEREST

Eliyanti Agus Mokodompit, Hardi Fardiansyah, Leny Yuliyani
3 1033-1041
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RESEARCH ON THE RELATIONSHIP BETWEEN FINANCIAL TRANSPARENCY AND
ACCOUNTABILITY BASED ON STUDENT PERCEPTIONS IN E-GOVERNMENT
IMPLEMENTATION: A STUDY IN BANDUNG CITY, INDONESIA

Dini Arwaty, Dini Verdania Latif
@ 1042-1045

THE EFFECT OF BAD DEBTS ON RESIDUAL INCOME AT KAMON COOPERATIVE IN
MALAKA DISTRICT

Yanuarius Bria Seran, | Nengah Suastika, | Wayan Lasmawan
B 1046-1051

THE INFLUENCE OF PRICE AND TRUST ON CONSUMER SATISFACTION IN
SHOPPING ONLINE SHOP (TOKOPEDIA) IN SAMPIT

Hari Susanto, Muamar Muamar, Deky Prasetyo, Eko Cahyo Purnomo, Andri Riyadi
2 1052-1061

ANALYSIS OF COMPANY RISK IN FINANCIAL ACCOUNTING REPORTING

Yuliana Yuliana, Nelcie Mussa, |ka Ismiyar, Effendi Tjahjadi, Agus Munandar
3 1062-1068

THE INFLUENCE OF THE MARKETING MIX ON DECISIONS PROSPECTIVE STUDENTS
CHOOSE HIGHER EDUCATION AT BANYUWANGI MARINE ACADEMY

Fandi Ahmad , Muhammad Firdaus, Agustin HP
2 1069-1076

4 N

THE IMPACT OF ORGANIZATIONAL LEADERSHIP AND JUSTICE ON
ORGANIZATIONAL COMMITMENT

Mustika Wati Alfia Ningtyas, Riscki Elita Rosihana, Ade Risna Sari
3 1077-1088
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THE PHENOMENON OF TURN OF THE MONTH EFFECT ON INDONESIAN, JAPANESE
AND AMERICAN STOCK EXCHANGES BEFORE, DURING AND AFTER THE COVID-19
PANDEMIC

Syifa Maudina, Siti Komariah
@ 1089-1099

RELIGIOSITY AS A MODERATOR OF EFFECT SOCIAL MEDIA, LIFESTYLE, AND
PRICES ON PURCHASING DECISIONS OF SALATIGA HIJAB AGENTS

Fathiyatur Rizgiyyah
3 1100-1104

THE INFLUENCE OF SERVICE QUALITY DIMENSIONS ON CUSTOMER SATISFACTION
OF ISLAMIC PEOPLE'S FINANCING BANKS IN MEDAN CITY

Dhian Rosalina, Adelina Lubis, Ihsan Effendi
@ 1105-1112

DETERMINANTS OF HEDGING DECISIONS WITH DERIVATIVE INSTRUMENTS IN
FOREIGN EXCHANGE BANKS LISTED ON THE INDONESIA STOCK EXCHANGE

Winda Rika Lestari, Bella Noviani Pratiwi
@ 1113-1123

THE IMPACT OF FOREIGN DEBT ON EXPORT AND IMPORT VALUES, THE RUPIAH
EXCHANGE RATE, AND THE INFLATION RATE

Murfani Umar Djalo, Muhammad Yusuf, Juliani Pudjowati
B 1124-1132
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IMPROVING MARKETING PERFORMANCE HANAN CATERING DURING THE COVID-19
PANDEMI

Wandi Kurniadi, Annisha Suvero Suyar, Norvadewi Norvadewi
B 1133-1138

EMPLOYEE JOB SATISFACTION AND ITS RELATIONSHIP TO MOTIVATION,
COMMUNICATION, AND JOB STRESS

Imas Komariyah, Meita Sondang Riski, Kania Laelawati
@ 1139-1145

THE INFLUENCE OF CONSUMER BEHAVIOR ON ONLINE PURCHASE DECISIONS
THROUGH GOFOOD IN BANDUNG CITY

Joko Suhariyanto
3 1146-1150

THE INFLUENCE OF INSTAGRAM ADS, CELEBRITY ENDORSERS, AND PRODUCT
QUALITY ON PURCHASE INTENTIONS THROUGH THE BRAND IMAGE OF SCARLETT
WHITENING PRODUCTS AS AN INTERVENING VARIABLE

lka Novaliana
@ 1151-1159

INFLUENCE OF FINACIAL STABILITY, PERSONAL FINANCIAL NEED, INEFFECTIVE
MONITORING, CHANGE IN AUDITORS, AND CHANGE IN DIRECTOR TO FINANCIAL
STATEMENTS FRAUD

Renold Calvin Gultom , Muhammad Nuryatno Amin
@ 1160-1168

4 N

THE IMPACT OF CAPITAL ADEQUACY, LIQUIDITY AND OPERATIONAL RATIO ON
BANKING FINANCIAL PERFORMANCE IN INDONESIA DURING THE COVID-19
PANDEMIC (2019-2021)

Muhammad Fadila Laitupa, Restia Christianty, Widya
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B 1174-1179

The EFFECT OF PERSONAL SELLING, SALES PROMOTION AND PRODUCT QUALITY

ON THE PURCHASE DECISION OF YUASA BRAND MOTOR BATTERY AT PT ADIDAYA
KARYA INDOTAMA MEDAN

Willy Hadinata, Jeffrey Jeffrey, Ryan Trizie, Jarungjung Hutagaol
3 1180-1183

ANALYSIS OF FACTORS AFFECTING ECONOMIC GROWTH IN INDONESIA 2001-2021

Wahyu Krisniawanti, Daryono Soebagiyo
3 1184-1188

THE ANALYSIS OF THE DETERMINANTS OF INFLATION IN INDONESIA 1990-2020

Putry Puspa Ningtyas, Sitti Retno Faridatussalam
3 1189-1195

FACTORS INFLUENCING COFFEE SHOP ENTREPRENEUR’ INTENTION USING

SHOPEE PARTNER APPLICATION

Fitri Yutika
@ 1196-1200

ANALYSIS OF THE LEVEL OF WORK LOYALTY OF SAFF AND EMPLOYEES THROUGH

JOB SATISFACTION FACTORS AT THE PT. LSIP

Andry Roy, Abdul Gani, Emilia Embun Sari, Ayu Wirda Ningsih
3 1201-1210
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IMPLEMENTATION OF TARGET COSTING IN TEGALSARI MSMEs, SURABAYA CITY
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Pramandyah Fitah Kusuma, Desy Ismah Anggraini
B 1211-1214

THE INFLUENCE OF THE TAX WAIVER PROGRAM AND THE QUALITY OF MOBILE
SAMSAT SERVICES ON TAXPAYER COMPLIANCE IN PAYING MOTOR VEHICLE
TAXES (Case Study at SAMSAT Pajajaran | Office, Bandung City)

Verawati Febriani Sasmita, Sa'adah Sa'adah
R 1215-1222

THE EFFECT OF PROFITABILITY, LIQUIDITY AND LEVERAGE ON STOCK RETURNS

Dhona Silvi Fitriani, Tetty Lasniroha S
3 1223-1231

BOOK TAX DIFFERENCES ON EARNINGS MANAGEMENT TO THE COMPANY
SECTOR MANUFACTURERS IN INDONESIA

Anisha Fera Wati Siburian, Tetty Lasniroha Sarumpaet
3 1232-1240

FACTORS INFLUENCING ACCOUNTING STUDENTS' FINANCIAL LITERACY AT
WIDYATAMA UNIVERSITY, BANDUNG

PA. Andiena Nindya Putri , Arlina Pratiwi Purba , Ahmad Sani
@ 1241-1249

THE EFFECT OF INTERNAL ENVIRONMENT AND INNOVATION STRATEGY ON
COMPANY PERFORMANCE

Deri Prayudi , Irwan Nopian Sinaga , Taufik Risal
@ 1250-1255
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JOB SATISFACTION AND JOB ROTATION SYSTEMS IMPLEMENTATION FOR
COMPANY EMPLOYEES

Deddy Novie Citra Arta, Ashur Harmadi, Samuel PD Anantadjaya, Abu Bakar, Tuti Fitriani
B 1256-1263

FINANCIAL PERFORMANCE COMPARISON ANALYSIS BEFORE AND AFTER THE
ACQUISTION OF COMPANIES LISTED ON THE IDX FOR THE PERIOD 2016 -2021

Mismiwati Mismiwati, Rika Lidyah, Lita Ayudha Ningsih
B 1264-1270

TICKET QUEUE SERVICES AT DR. SOETOMO SURABAYA, A PHENOMENA

Yurilla Endah Muliatie, Sri Suprapti, Nur Jannah
R 1271-1275

FACTORS THAT INFLUENCE CONSUMER SATISFACTION: THE ROLE OF CREATIVITY
AND PRODUCT INNOVATION FOR SMES IN THE CITY OF BANDUNG

Jeffri Nava Wardana, Radea Respati Paramudhita
B 1276-1283

THE MODEL OF SATISFACTION AND ITS IMPLICATIONS ON EMPLOYEE
PERFORMANCE

Zulki Zulkifli Noor
2 1284-1295

r ~

ANALYSIS OF COMMUNITY BEHAVIOR IN THE CASHLESS ERA OF THE NON-CASH
PAYMENT SYSTEM IN MAKASSAR CITY

Sri Handila Mirwan, Anas Iswanto Anwar, Sri Undai Nurbayani
3 1304-1310
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REVEALING THE COMPANY’S POSITIVE IMAGE THROUGH SUISTAINABILITY

REPORT BASED ON GRI STANDARTS AND FINANCIAL PERFORMANCE IN THE
AGRICULTURE, MINING AND BASIC INDUSTRY INDUSTRIES

Desy Ismah Anggraini, Pramandyah Fitah Kusuma, Rodhiyah Rodhiyah
B 1311-1321

REBRANDING MSME PRODUCTS AS A VISUAL IDENTITY IN INCREASING BRAND

AWARENESS THROUGH SWOT ANALYSIS

Sutrisno Sutrisno, Supartono Supartono, Sufyati HS, Didit Hadayanti, Achirsyah Bahar
3 1322-1326

SURVIVING A CRISIS: META SYNTHESIS OF CRISIS COMMUNICATION STRATEGIES

AND BUSINESS-TO-BUSINESS (B2B) ENTERPRISE MARKETING COMMUNICATIONS

Alfridho Yuliananda, Ummanah Ummanah
3 1327-1339

THE INFLUENCE OF SERVICE QUALITY AND TICKET PRICE ON CONSUMER

DECISIONS ON BUS PT. MEDAN NORTH STAR

Rodiatun Rodiatun, Muhammad Hilman Fikri
@ 1340-1346

PROJECTION OF ECONOMIC GROWTH IN LEADING SECTORS IN THE REGION OF

LOMBOK EAST REGENCY

Nia Kurniati , Syaumudinsyah Syaumudinsyah, Mey Susanti AS , Lubna Lubna
3 1347-1355
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THE INFLUENCE OF PERFORMANCE APPRAISAL AND COMPENSATION ON WORK
MOTIVATION
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Dharliana Dharliana, Misbak Misbak, Sandi Nasrudin Wibowo
@ 1356-1363

THE EFFECT OF LIQUIDITY, ASSET STRUCTURE AND SALES GROWTH ON THE
CAPITAL STRUCTURE AND ITS IMPLICATIONS FOR SHARE PRICES MODERATED BY
Bl INTEREST RATES

Dede Yusuf, Jaja Suteja, Atang Hermawan
3 1364-1379

THE RESULTS OF THE BANK'S HEALTH ASSESSMENT ARE BASED ON A RISK
PROFILE, GOOD CORPORATE GOVERNANCE, EARNINGS, AND CAPITAL (RGEC) AT
PT. BANK BANTEN TBK

Leni Triana , Yuliah Yuliah, Ihda Nadiyah
&) 1380-1388

AN ANALYSIS OF EMPLOYEE SERVICE PERFORMANCE OF PT FUJI SEAT
INDONESIA

Mega Putra Atmana Negara, Uus MD Fadli, Enjang Suherman
2 1389-1396

THE EFFECT OF CUSTOMER EXPERIENCE AND SERVICE QUALITY ON TELKOMSEL
CUSTOMER LOYALTY

Didi Tarmidi, Aris Frianto Pani
@ 1397-1401
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IMPACT OF INFLATION AS A CREDIT RISK MODERATOR ON THE PROFITABILITY OF
INDONESIAN BANKING SECTOR

Abdul Haris, Dev Anand, Erwin Budianto
3 1402-1406
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THE EFFECT OF FINANCIAL TECHNOLOGY (FINTECH) ON BANKING FINANCIAL

PROFITS IN INDONESIA (CASE STUDY ON BUMN BANK KBMI 4)

Anggy Khusnul Khatima, Anas Iswanto Anwar, Muhammad Yusri Zamhuri
B 1407-1414

EFFECT OF USING FACEBOOK SOCIAL NETWORK AGAINST THE IMAGING OF PT

MEDIATAMA BINAKREASI

Asmulyati Azhar
B 1415-1429

INFLUENCE CULTURE ORGANIZATION , HR COMPETENCE AND MASTERY

TECHNOLOGY AGAINST EMPLOYEE PERFORMANCE POLYTECHNIC CRUISE SHOVE

| Made Mariasa , Amiruddin Matutu , Hurip Pratomo
@ 1430-1441

ANALYSIS OF THE EFFECT OF SERVICE QUALITY ON CUSTOMER SATISFACTION TO

INCREASE INTEREST IN REPURCHASE AT BLIRIK COFFEE RESTAURANT

Muryanto Agus Nuswantoro , Teti Susilowati , AsahWiari Sidiq
B 142-1452

EDUCATIONAL BACKGROUND AND CAPABILITIES REQUIRED TO IMPROVE THE

PERFORMANCE OF AUDITORS IN ACCOUNTING INFORMATION SYSTEMS: A CASE
STUDY OF KAP AIS

Imelda Hotmaria
D 1453-1464
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EFFECT OF ORGANIZATIONAL REPUTATION ON E-LOYALTY ON BLIBLI CONSUMERS
IN JABODETABEK: THE ROLE OF E-TRUST AND E-SATISFACTION
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Safira Janice Prasetyo, Margaretha Pink Berlianto
B 1465-1471

ECONOMIC VALUATION OF THE MANGROVE AND PROSPECTIVE PROPERTIES
CONSERVATION AREA IN THE CITY OF TARAKAN

Rani Handayani, Abd Rahman Razak, Nur Dwiana Sari Saudi
2 1472-1480

ANALYSIS OF THE HUMAN DEVELOPMENT INDEX AND FACTORS AFFECTING IT IN
EASTERN INDONESIA

Sri Rahmah Wafitrah, Rahmatia Rahmatia, Nur Dwiana Sari Saudi
@) 1486-1493

ANALYSIS OF FACTORS AFFECTING FOREIGN EXCHANGE RESERVES IN
INDONESIA, 2005-2020

Bayu Pamungkas Djamal, Muhammad Yusri Zamhuri, Abd. Rahman Razak
3 1481-1485

THE EFFECT OF INNOVATION SKILL AND ENGAGED BEHAVIOR ON MEDICAL
REPRESENTATIVE PERFORMANCE AND ITS IMPACT ON ACHIEVEMENT OF SALES
TARGETS PT OPI AREA BEKASI, CIKARANG, KARAWANG

Dinarsasi Dinarsasi , Sampurno A Chalig , Derriawan Derriawan
@ 1494-1501

THE EFFECT OF LOCAL TAXES ON REGIONAL ORIGINAL INCOME

Bernardus Wishman S. Siregar, Kampono Imam Yulianto , John Freddy , Puspa Rini
2 1502-1509
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THE EFFECT OF LIQUIDITY , GROWTH, PROFITABILITY, AND COMPANY SIZE ON
CAPITAL STRUCTURE IN CONSUMER GOODS COMPANIES ON THE INDONESIA
STOCK EXCHANGE FOR THE 2016-2020

Syifa Sonia Putri , Miswanto Miswanto
@ 1510-1513

CHINA'S ECONOMIC DIPLOMACY THROUGH THE BELT ROAD INITIATIVE (BRI) TO
INCREASE CHINA'S HEGEMONY IN THE SOUTHEAST ASIAN REGION

Widya Setiabudi Sumadinata
3 1514-1520

THE EFFECT OF TECHNOLOGY APPLICATION IN DIGITAL SUPPLY CHAIN ON
COMPANY OPERATIONAL PERFORMANCE

Rahayu Rahayu , Wahyuningsih Santosa, Triwulandari Triwulandari
@ 1521-1525

EFFECT OF RECEIVABLE TURNOVER, SALES GROWTH, LEVERAGE AND COMPANY
SIZE ON COMPANY PROFITABILITY (STUDY AT PT POS INDONESIA (PERSERO)
REGIONAL REGION 6 MAKASSAR)

Made Nikko Mahayana, Ni Kadek Sinarwati, Putu Indah Rahmawati
B 1526-1532

ANALYSIS OF LOCAL GOVERNMENT BUDGET ALLOCATED FOR REGIONAL
EXPENDITURE REALIZATION IN SOUTHEAST ACEH REGENCY

Desi Aramana, Muridha Hasan
@) 1533-1542
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THE EFFECT OF MACROECONOMIC VARIABLES ON THE COMBINED STOCK INDEX
IN THE INDONESIA STOCK EXCHANGE

Marinus Ronal, Jens Batara Marewa, Willy Yavet Tandirerung
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THE INFLUENCE OF DISCIPLINE, JOB SATISFACTION AND MOTIVATION ON WORK
PRODUCTIVITY AT THE CENTER FOR STATISTICS (BPS) OF ACEH TENGGARA
DISTRICT

Muridha Hasan
3 1555-1564

THE EFFECT OF SALES VOLATILITY, OPERATING CASH FLOW VOLATILITY AND
DEBT LEVEL ON EARNINGS PERSISTENCE

Vita Ayu Rosita, Ceacilia Srimindarti
3 1565-1571

THE IMPACT OF PERCEIVED VALUE AND PRODUCT INNOVATION TOWARD
LOYALTY’S BRAND ON VIDEO PREMIUM APPLICATION SERVICES

Didi Tarmidi, Kevin Putra Wijaya
B 1572-1576

AN INFLUENCE OF SERVICE QUALITY AND CAFE ATMOSPHERE ON CUSTOMER
INTEREST TO RETURN VISIT STARBUCK IN MEDAN CITY

Indawati Lestari
3 1577-1581

AN INFLUENCE OF INTEREST RATE, FINANCIAL LITERACY AND QUALITY SERVICE
ON CUSTOMER DECISION TO SAVING AT PT BANK SUMUT BRANCH PEMATANG
RAYA SIMALUNGUN

Desy Astrid Anindya
B 1582-1589
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1. INTRODUCTION

Business development at this time has grown rapidly, this very tight competition has made many
well-known sports shoe brands continue to improve shoe products with ongoing trends. Shoes are a
popular product among Indonesian people, so that every sports shoe company creates products thatattract
consumer interest. 2020 was the toughest year for all sports shoe companies due to the covid 19 pandemic.
One of the companies that suffered losses was Nike where they suffered huge losses due to the covid 19
pandemic, where they suffered a loss of US$ 790 million (Rp 11.2 million). Trillion, assuming IDR
14,280/US$) for the fourth quarter (CNBC Indonesia, 2020). The Nike Company also noted that their
revenue suffered a loss of 38%.

Nike said its inventory as of May 31 totaled US$7.4 billion, up 31% from last year. The company
stated that the increase in inventory was due to shipments of goods to wholesale partners were reduced
due to the covid 19 pandemic. During the covid 19 period it did give a serious blow to the sports shoe
business, because it experienced a decrease in production/sales, so many companies were competing to
create the advantages of their respective company brands so that they could always competitive with
existing brands.

Table 1. Shoe Market

Shoe Market Share TBI Brand
Adidas 32.8% TOP
Nike 22.0% TOP
Ardiles 10.4% TOP
Reebok 9.2% NON-TOP
Diadora 6.6% NON-TOP

Source: (TOP BRAND AWARD, 2021)

So far, many well-known sports shoe brands have always dominated sales of sports shoes in
Indonesia, namely Adidas, Nike, Reebok, Diadora and Ardiles which are sports shoe brands that consumers
always remember when they want to buy sports shoes (TOP BRAND AWARD, 2021). However, local brands
such as Specs, ortuseight must also do their best to keep their products running smoothly and win the
hearts of consumers. Thus, the competition in the sports shoe industry is an industry with very tight
competition, so sports companies really need data on consumer behavior.

Brand loyalty is based on consistent consumer behavior to buy a brand as a form of consumer
learning process for the brand's ability to meet their needs, but apart from being a form of consistent buying
behavior, brand loyalty is also a positive consumer attitude and consumer commitment to sports shoe
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brands (van der Westhuizen, 2018). Sports shoe brands that can provide satisfaction to consumers will
make the purchase of the desired sports shoe product experience an increase in brand loyalty (Misbachul
Umami et al,, 2018).

2. LITERATURE REVIEW
2.1. Brand Loyalty

There have been many definitions of brand loyalty described by previous researchers. Brand loyalty
can be interpreted as a form of consumer attachment to a particular brand so that consumers are consistent
in choosing a brand they like (Atulkar, 2020). Even though the topic of brand loyalty is a common topic
discussed in various studies, the topic of brand loyalty remains an important issue in the world of
marketing. This is because brand loyalty can provide big benefits for companies, one of which is through
word of mouth marketing (Kwan Soo Shin et al., 2019).

2.2. Brand Trustseffect on Brand Commitment
Bravo et al,, (2019) stated that brand trust and brand commitment can create relationships that are
considered very valuable. Therefore, brand trust and brand commitment must be linked, because trust is
very important in an exchange relationship. Khan et al., (2020) see commitment as a partner's desire to
maintain a valued relationship, so that committed consumers tend to reject available alternatives, therefore
trust is very conducive to the development of a commitment. Where recent research states that when
consumer trust in a brand increases, consumers will be more committed to that brand.

2.3. Brand Identificationeffect on Brand Commitment

Heggde & Tampi (2019) shows that brand identification leads to brand commitment, this is
supported by previous research which states that brand commitment is driven by identification. The
relationship between brand identification and brand commitment is assessed empirically and the findings
state that brand identification is a driver of brand commitment that precedes brand loyalty.

Commitment is an important concept in marketing research, so brand identification and brand
commitment must be connected because both have a strong relationship between consumers and brands.
Experts also state that brand identification has a bond with brand commitment and several previous
studies have also stated that brand identification has a positive influence on brand commitment, (Cuong,
2020).

2.4. Brand Commitmenteffect on Brand Loyalty

In previous studies, brand loyalty has been described as a deeply held commitment to continuously
subscribe to the product one likes for the future, thus driving a brand chain regardless of marketing efforts
(V. Kumar, 2020). Brand loyalty refers to the commitment to buy a product that has been selected, thus
commitment has a role in creating brand loyalty to the product.

Brand commitment also represented positively in influencing behavioral intentions such as
motivating retention and brand loyalty. Brand loyalty is also mentioned as a commitment that is held in
buying the product again or the desired product continuously so as to create a series of brands (Seri¢ et al,,
2020).

2.5. Brand Identification of Brand Loyalty through Brand Commitment.

Brand identification describes someone who understands the extent to which consumers determine
the same attributes as the brand they own (Rather, 2018). Brand commitment is a desire in the long term,
so that the company can maintain an ongoing relationship and commitment is linked as a critical
relationship to support each party involved. (Bliyiikdag & Kitapci, 2021).

2.6. Brand Trust to Brand Loyalty through Brand Commitment
Brand commitmentis debated in playing an important role because it serves as the main point in the
marketing model (Bilgihan, 2016). Brand trust and brand loyalty are also classified as a central aspect of
the brand. Brand trust is also seen as a consumer tendency, therefore researchers argue that commitment
brands know the relationship between brand trust and brand loyalty (Khan & Zillur, 2016; Kwan Soo Shin
etal, 2019).
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Figure 1. Research Model and Hypothesis Formulation
Hypothesis

H1: Brand Trust has an effect on Brand Commitment.

H2: Brand Identification affects Brand Commitment. H3: Brand

Commitment affects Brand Loyalty.

H4: Brand Trust has an effect on Brand Loyalty with Brand Commitment as intervening.
H5: Brand Identification influences Brand Loyalty with Brand Commitment as intervening.

3. METHODS
3.1. Population and Sample

The population in this study is the people of Batam city. The sample in this study is the people of
Batam who have purchased sports shoes in the past year. This study used a purposive sampling technique,
in which the respondents who were used as the research sample were selected based on certain criteria.
The criteria for the respondents who were sampled were that people had purchased sports shoes with the
Adidas, Nike, Reebok, Diadora and Ardiles brands. The choice of these five brands is because these five
brands are the brands most chosen for sports shoes (TOP BRAND AWARD, 2021).

There is no exact amount of data that explains how much the population of Batam buys sports shoes.
Therefore the number of samples in this study refers to the opinion of Joe F. Hair et al,, (2018) which states
that the minimum number of samples is at least 5 times larger than the results of the number of questions
to be analyzed. In this study, the comparison used was 10 compared to one question on the questionnaire.
There are 26 questions, so the minimum sample in this study is 260 samples. However, to avoid incomplete
questionnaires, a total of 350 questionnaires were distributed, with a total of 309 questionnaires that were
complete and worthy of testing.

3.2. Questionnaire design and data processing.

The research questionnaire was designed with reference to previous research. There are two
independent variables, namely brand trust, brand identification and one intervening variable, namely
brand commitment and one dependent variable, namely brand loyalty. Statements on brand trust variables
consist of 4 questions referring to research (Atulkar, 2020), brand identification consists of 5 questions
referring to research (Shin et al,, 2020), brand commitment consists of 4 questions referring to research
(Fatma et al., 2020) and brand loyalty consists of 3 questions that refer to research (Ebrahim, 2020).

The data obtained from the results of distributing the questionnaires will be processed using two
applications. Where the demographic data of the respondents consisting of gender, age, last education, type
of work, income per month and type of sports shoes carried out, will be processed using the SPSS version
26 application. To test the relationship between research variables, use the Structural Equation Model
Partial application. Least Square (SEM PLS).

4. RESULTS AND DISCUSSION
4.1. Respondent Demographic Test Results
Table 2. Respondent Demographic Test

Gender Amount Percentage
Man 140 45.3%
Woman 169 54.7%
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Amount 309 100%
Age Amount Percentage

16-20 Years 44 14.2%

21-25 Years 233 75.4%

26-30 Years 19 6.1%

>31 Years 13 4.2%

Amount 309 100%

Last education Amount Percentage

SMA/SMK 245 79.3%

D3/D4 2 0.6%

S1 61 19.7%

S2 1 0.3%

Total 309 100%

Type of work Amount Percentage

Employee 71 23.0%

Other 2 0.6%

Student 193 62.5%

Student 6 1.9%

Businessman 37 12.0%

Total 309 100%
Income Per Month Amount Percentage
IDR 2,000,000-IDR 3,000,000 29 9.4%
IDR 3,000,001-IDR 4,000,000 10 3.2%
IDR 4,000,001-IDR 5,000,000 224 72.5%
IDR 5,000,001-IDR 6,000,000 21 6.8%
> DR 6,000,001 25 8.1%
Total 309 100%
What kind of sports shoes? Amount Percentage
adidas 101 32.7%
Ardiles 4 1.3%
Diadora 11 3.6%
Nike 135 43.7%
Reebok 58 18.8%
Total 309 100%

Source: Primary Data Processing (2022)

4.2. Test Outer Loadings
Table 3. Outer Loading Retest Indicator

Variable Mark Conclusion
Brand Commitments 1 0893 Valid
Brand Commitments 3 0.803 Valid
Brand Commitments 4 0.846 Valid
Brand Identification 1 0.806 Valid
Brand Identification 2 0.797 Valid
Brand Identification 3 0.822 Valid
Brand Identification 4 0.868 Valid
Brand Loyalty 1 0.749 Valid
Brand Loyalty 2 0.680 Valid
Brand Loyalty3 0.800 Valid
Brand Trust 1 0.738 Valid
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Brand Trust 2 0.636 Valid
Brand Trust 3 0.745 Valid

4.3. Average Variance Extracted (AVE) Test

In table 4.18, the Average Variance Extracted data processing test shows that Brand Commitment
has a value of 0.719, Brand Identification has a value of 0.679, and Brand Loyalty has a value 0.554 And
Brand Trust has a value of 0.531. So it can be seen that the author's Average Variance Extracted (AVE)
value is said to be reliable because the value is above 0.5.

Table 4. Average Variance Extracted (AVE)
Average Variances

Variable Cronbach's Alpha Conclusion
Extracted (AVE)
Brand Commitment 0.804 0.719 Reliable
Brand Identification 0.842 0.679 Reliable
Brand Loyalty 0.597 0.554 Reliable
Brand Trusts 0.501 0.501 Reliable

4.4. Reliability Test

Based on the results of the data processing test conducted by the author on Cronbcah's Alpha, where
if the Cronbcah's Alpha value has a value above 0.5 it is declared reliable (Hair et al., 2017). It can be seen
that brand commitment has a value of 0.804, brand identification variable has a value of 0.842, brand
loyalty has a value of 0.597 and brand trust has a value of 0.501. So that it can be said that all the author's
variables are declared reliable because they all have a value above 0.5. Then the researcher's Composite
Reliability value on the variable brand commitmenthas a value of 0.885, brand identification has a value of
0.894, brand loyalty has a value of 0.788 and the brand trust variable has a value of 0.750. So it is known
that the Composite Reliability research is said to be reliable because all variables have a value above 0.6.

Table 5. Cronbach's Alpha

Variable Cronbach's Alpha Comp.051.t(? Conclusion
reliability
Brand Commitment 0.804 0.885 Reliable
Brand Identification 0.842 0.894 Reliable
Brand Loyalty 0.597 0.788 Reliable
Brand Trusts 0.501 0.750 Reliable

Source: Primary Data Processing (2022).
4.5. Inner Model
Test Path Coefficients / Direct Effects

The results of the direct effect test show the relationship between variables as follows:

Table 6. Direct Effect Test Results

Connection nﬁzranrl,)le T Statistics P Values Conclusion

Brand Trust on Brand 0.139 2,870 0.004 Significant
Commitment Positive
Brand Identification 0.356 4,332 0.000 Significant

of the Brand Positive
Commitment

Brand Commitment to 0.733 15,841 0.000 Significant
Brand Loyalty Positive

Source: Primary Data Processing (2022).

The Effect Of Brand Trust, Brand Identification And Brand Commitment On Brand Loyalty Of Shoes Sports.
Avianita Rachmawati, et.al
100



"’ http://ejournal.seaninstitute.or.id /index.php/Ekonomi
S Jurnal Ekonomi, Volume 11, No 02 September H IRNAL EKONOMI
2022
8 ISSN: 2301-6280 (print) ISSN: 2721-9879 (online)

Hypothesis 1: Brand trust has a significant positive effect on Brand commitment.

Based on the results of the data test conducted in this study, it can be seen that the Brand Trust
variable has a significant positive effect on Brand Commitment where the T-Statistic value is 2,870, which
means that the t value is greater than 1.96 and has a P-Values of 0.004 which is smaller than 0.5. The results
of this test are the same as the results of previous studies (Bravo et al., 2019; Khan et al.,, 2020). This
explains that the higher the consumer's trust in a brand of sports shoes, the higher the consumer's
commitment to continue to choose the brand they have used. The results of this study indicate that sports
shoe companies can increase consumer confidence by creating quality products according to consumer
expectations.

Hypothesis 2: Brand identification has a significant positive effect on Brand
commitment.

Based on the results of the data test conducted in this study, it can be seen that the Brand
Identification variable has an effective effect on Brand Commitment where the T-Statistic value is 4,332,
which means that the t value is greater than 1.96 and has a P-Values of 0,000 which is less than 0.5 . This
explains that brand identification can make consumers feel close to the company because brand
identification provides an explanation of sports shoes so that consumers feel interested and choose these
sports shoes so they have a commitment to buy. sports shoes you want to choose. The conclusions from the
test results are comparable to research from (Heggde & Tampi 2019; Cuong 2020).

Hypothesis 3: Brand Commitment has a significant positive effect on Brand Loyalty.

Based on the results of tests conducted in this study, it can be seen that the Brand Commitment
variable has a significant effect on Brand Loyalty where the T-Statistic value is 15,841, which means that
the t value is greater than 1.96 and has a P-Values of 0,000 which is less than 0.5 . This explains that brand
loyalty is mentioned as a commitment held by consumers when buying a product they like continuously,
so that commitment has a role in creating brand loyalty to the product. The conclusion of the test results is
comparable to research from (V. Kumar 2020; Seri¢ et al,, 2020).

4.6. Indirect Effect Test
Hypothesis 4: Brand Trust to Brand Loyalty through Brand Commitment.

Based on the results of data processing carried out in this study, it is known that the Brand Trust
variable has a significant influence on Brand Loyalty, where Brand Commitment acts as an intervening, the
T-Statistic value is 2,876, which means that the t value is above 1.96 and has a P-Values. 0.004 which is
smaller than 0.5. The results of this study indicate that the higher the consumer's trust in a sports shoe
brand, the higher the commitment of the consumer to the brand and in the end will make the consumer
loyal to the sports shoe brand they have chosen. The conclusions from the test results are the same as
research from (Khan & Zillur, 2016; Chi et al., 2015; Kwan Soo Shin et al.,, 2019; Bilgihan, 2016).

Hypothesis 5: Brand [dentification of Brand Loyalty through Brand Commitment

Based on the results of data processing carried out in this study, it is known that the Brand
Identification variable has a significant influence on Brand Loyalty with Brand Commitment as an
intervening. The T-Statistic value is 4.110 which means that the t value is above 1.96 and has a P-Values of
0.000 which is less than 0.5.

The results of this study can be concluded that the higher the consumer's ability to recognize a brand
of sports shoes, it will show that the consumer is loyal to the brand of sports shoes he recognizes. This
condition also shows that these consumers have a high commitment to the brand of sports shoes they use.
The conclusions from the test results are comparable to research from (Rather, 2018; Biiyiikdag & Kitapci
2021).

4.7. Quality Index
In determining whether a good value or not in a research model can be done by testing the index
where this test uses Goodness of Fit (GOF). Goodness of Fit can be said to have a strong value if it has the
value above 0.36 And if it has a value of 0.10 it is declared weak. In the data processing test conducted by
researchers on Goodness of Fit it was declared strong because it had a value of 0.628
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0719+ 0580+ 0,717 + 0,679 + 0,554 + 0.531 + 0,501 061
- = 0,611
7

0,757 + 0,538
——— = 0,6475

Comm =

*

R

-

GoF = /0611 X¥0,6475 = 0,628 = Strong

5. CONCLUSION

Based on the results of research conducted by the author in the previous chapter, there are

conclusions to be conveyed, namely as follows: The results of the study concluded that Brand Trust on
Brand Commitment has a significant positive influence. The results of the study concluded that Brand
Identification on Brand Commitment has a significant positive effect. The results of the study concluded
that Brand Commitment to Brand Loyalty has a significant positive effect. The results of the study
concluded that Brand Trust on Brand Loyalty and Brand Commitment as intervening have a significant
influence. The results of the study concluded that Brand Identification on Brand Loyalty and Brand
Commitment as intervening has a significant influence.
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